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Community colleges deliver the most benefit, study shows.
     Oregon’s community colleges exceed other training
opportunities in increasing wages, according to a study
by Worksource Oregon. More than 50 percent of com-
munity college participants earned at least two percent
more after receiving services from the colleges.
     The research was designed to answer the question,
“Are Oregonians now working
for less money than they were
before the recession hit?”
After the three year recession,
the state struggled to regain the
more than 60,000 jobs loss.
     The study took an in-depth
look how Oregonians were
served by the state’s workforce
system. Almost 500,000
records representing services
provided to approximately
300,000 people by Oregon’s
Department of Human Ser-
vices, community colleges,
Employment Department, and
Department of Community
Colleges and Workforce
Development were studied.
      The research revealed that
those who had received ser-
vices from the WorkSource
Oregon system generally earned
higher wages than in their prior
occupations.
     To be included in this analysis, an individual had to
meet all of the following criteria.

· Receive services from the public workforce
system between July 2000 and June 2003;

· Be employed before and after receiving those
services;

· Be employed by different employers before and
after receiving those services.

     Oregon’s community colleges recorded the highest success
rate in assisting their clients to increase wages. More than 50
percent of community college participants earned at least two
percent more after receiving services from the colleges than
before. This finding validates earlier research conducted by the
Oregon Employment Department that indicated workers’ income

increases as they obtain a higher level of
education.
     More than 90% percent of those who re-
ceived services from WorkSource Oregon
Centers and their agencies either maintained or
improved upon their earnings. This occurred
even though one of the program’s core customer
groups consists of dislocated workers, most of
whom have lost their jobs permanently through
plant closings or downsizing. These workers
face significant challenges in gaining the skills
necessary to find similarly compensated jobs in
new occupations.
     More than half of those who received
workforce services replaced or improved pay
levels in their new job after receiving services.
Thirty-eight percent saw their earnings increase
significantly (by more than two percent) while
eighteen percent of the individuals saw
essentially no change in their earnings. The

After a midlife career change, this
Linn-Benton CC graduate is
flourishing as a nurse.

remaining workers, 44 percent, experienced an
earnings loss of more than two percent.

Oregon is now the tenth fastest growing state in America.
The Census Bureau reported that Oregon grew 1.4% in
2005, an increase of 49,693.  The overall national growth
was 0.9%.  Both those rates pale by comparison to
enrollment at Tillamook Bay Community College.
TBCC’s enrollment grew by more than 16% last year.
Other colleges that grew include Clatsop (11.6%),
Umpqua (7.6%), Southwestern Oregon (3.4%), Blue
Mountain (2.1%), and Central Oregon (0.6%).

Oregon population surges.
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     Southwestern Oregon Community College is using
the power of the internet to address the needs of a large
niche market.  Teachers in K-12 schools are required to
complete a certain number of continu-
ing education credits to renew their
certification licenses and most school
districts tie advancement on their
teacher salary schedules to ongoing
education.  Typically, teachers spend a
large part of their summer vacation
attending classes to meet their continu-
ing education requirements.  But now,
thanks to innovations at Southwestern
Oregon, teachers can enroll in online
courses at anytime and work at their
own pace to complete course require-
ments.
     Southwestern Oregon entered into partnership this
fall with Ingrain, Inc. of Bend to launch the
EducatorCredits.com website.  Ingrain had already
developed a national curriculum for continuing educa-
tion credits and Southwestern Oregon’s faculty, work-
ing through their instructional council, adapted the
curriculum to meet the requirements of the State’s
certification approval.  Southwestern Oregon faculty

developed their own course outlines and they teach the courses.
Students are issued Southwestern Oregon Community College
transcripts with credit that, thanks to long-standing articulation

agreements with Oregon’s four-year
institutions, transfers to university pro-
grams in addition to meeting continuing
education credit.
     “This is exactly the kind of innovative
partnership we encourage that allows a
community college to add value to an
existing service and broker the offering to
their students without having to carry the
entire burden of the program,” said OCCA
Executive Director Andrea Henderson.
“Legislators and state officials will
definitely see this as both an effective and

efficient way to meet education needs in Oregon.”
     A wide range of courses is offered through
EducatorCredits.com including Bullying Prevention, Educational
Psychology, and English Language Learner instruction. Ingrain
handles the program marketing and organizes the web site.
Southwestern is currently working on extending their partnership
with Ingrain to leverage their excellent culinary program to
include online continuing education for food service, health and
wellness professionals.

     Russ Burchard estimates there are 12,252 people in
Linn County older than 25 and who do not have a high
school diploma.  In Benton County there are probably
another 3,000 or so.  Burchard knows that high school
dropouts are twice as likely
as high school graduates to
be unemployed, 7.5 times
more likely to be on public
assistance, and 3.5 times as
likely to be arrested.   “We
can look out there and see there are
people without high school diplomas who are doing
very well,” Burchard says. “But, that’s not the case in
general.”
     Unemployment, reliance on public assistance and
incarceration are a drain on the state of Oregon so the
GED program offered by Linn-Benton Community
College’s Adult Basic Education department is a big
economic assistance to the state.  Often when people
talk about economic development they think of ribbon
cuttings at industrial parks but in fact, the work done by
community colleges is far more basic to the states’ well
being.

LBCC’s Adult Basic Ed targets residents without diplomas.

     The cost is only $25 per term to
enroll in Linn-Benton’s GED
program.  Students are required to
complete a six-hour orientation

program that
includes testing
to determine skill
levels.  A variety
of class times are
offered in morn-
ings, afternoons or

evenings.  One section focuses on
Spanish speaking students.  There
are even classes offered in the Linn
and Benton County jails.
     After the local newspaper did a
story on the economic realities of
not having a high school diploma
and shared information about the
offerings at Linn-Benton Commu-
nity College, the GED program
received record enrollments for the
winter term.



     Chemeketa Community College’s Hospitality and
Tourism Management program is boasting record enroll-
ment for both its Hospitality Management and its Tourism
and Travel
Management
degree programs.
After a major
degree revision
and the addition
of a new Tourism
Management
degree this year, the department has seen its online and on-
campus courses filled with new students interested in
Oregon’s fastest growing industry.
     In fact, the Oregon Department of Education accepted
the college’s application for the new Tourism Management
degree in part because of evidence of the projected growth
within this industry within the state.  According to Dean
Runyan Associates, visitors to Oregon in 2004 spent around
$6.9 billion on goods and services from tourism-related
industries – a 6 percent increase from the year before.
Chemeketa Program Director Nancy Duncan said, “Tour-
ism brings billions of dollars into the Oregon economy
each year.  Our new degree will meet the demand for
skilled managers for Oregon’s growing Tourism industry
needs.”

In response to the demand, the department has hired its
second full-time faculty member. The instructors joined the
department after lengthy careers in the industry, both in

Oregon and internationally.
     The Tourism and Travel
Management AAS degree
offers more than the tradi-
tional view of tourism.
Highlighted within the
curriculum are the higher-
value skills necessary in

today’s hyper-competitive tourism economy. Key skills
such as strategic planning, community stakeholder manage-
ment, convention services, special event planning, destina-
tion marketing organization (DMO) leadership and strategy
are taught. The curriculum was developed with a goal of
meeting current professional development standards as
defined by organizations like the International Association
of Convention & Visitor’s Bureaus (IACVB).
     Information about Chemeketa Community College’s
Hospitality & Tourism Management programs can be found
on the department’s web page at www.hsm.org or
www.chemeketa.edu.

     Twenty-three Community College Board Members,
Presidents and staff make up the Oregon delegation
attending the annual ACCT/AACC National Legislative
Summit in Washington, DC February 5-8, 2006.  The
Oregon community colleges that will be represented on the
trip are Central Oregon, Chemeketa, Lane, Portland, Rogue,
Southwestern Oregon, and Treasure Valley.
     This annual summit provides board members and
Presidents the opportunity to hear national speakers and do
a little community college advocacy on Capitol Hill.
Delegation members will meet with members of the Oregon
Congressional delegation and their staffs to give the
“Oregon perspective” on important federal issues, such as
reauthorization of the Higher Education Act, the Workforce
Investment Act, and the Community College Job Training
Grants.

Community college leaders will press
their case with Congress.

Let your voice be heard
     WorkSource Oregon is entering the third phase of
their five-stage Strategic Planning process: conducting
regional forums.  The purpose of the forums is to:  Review
the strategic planning process and timeframe; identify
critical elements of a preferred future vision for Oregon;
identify critical issues that need to be addressed to move
toward the preferred future; build the work done at
November’s Think Tank; propose statewide strategies that
may address the critical issues; and discuss next steps.
     The five regional forums will be held:
January 31, 2006 – Regions 1, 2, and 15;
February 6, 2006 – Regions 12, 13, and 14;
February 7, 2006 – Regions 9 and 10;
February 7, 2006 – Regions 3, 4, and 5;
February 8, 2006 – Regions 7, 8, and 11.
     For information about the forums and about the Strategic
Planning Process in general, click on:
 http://egov.oregon.gov/WORKSOURCE/OWIB/
strategic_planning.shtml
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Community colleges provide powerful solutions
for Oregon’s future!

January February March

9     Oregon
Leadership
Summit,
Portland

13-14 Oregon
Community
College Student
Assoc.
UCC

19-20 State Board of
Education
Salem, Oregon

20  Oregon Student
Assistance
Commission
PCC - Extended
Learning
Campus

25-26 Presidents
Council
LBCC

2-3   State Board of
Higher
Education, U of
O, Eugene

16-17 State Board of
Education,
Salem

17     Oregon Student
Assistance
Commission,
Pacific Pioneer
College,
Wilsonville

17-18 Oregon
Community
College
Student
Association,
Student Vote
Conf., OSU

22-23 Presidents
Council,Lane
CC

         Legislative

Commitee

Lane CC’s Art-O-Mat dispenses, uh, art.

Work from around the world as well as that pro-
duced by LCC students and instructors is
dispensed on the
community college
campus from this
1950’s-style cigarette
machine turned
Art-O-Mat.  The
machine is part of a
national collection of
Art-O-Mats installed
in 72 other cities.
Students work together
to agree on one small
thing to add to the
dispenser.  For $5,
customers can get a
sculpture, doll, photo, jewelry, etching or silkscreen.
For more information, contact www.artomat.org.

1     Revenue Forecast
2-3  State Board of

Higher Education,
Portland State
University

16-17 State Board of
Education, Salem

17   Oregon Student
Assistance
Commission,
Eugene

22-23 Presidents
Council, Clatsop
CC


